RealTime Dynamix™: Psoriasis US Q3 2018
Spherix surveyed 102 US dermatologists in August 2018. Early assessment of UCB’s Cimzia three months post-launch suggests the
brand has some serious hurdles to overcome. Fewer than 10% of surveyed respondents have prescribed the drug since launch, with
the level of promotion lagging that of competitors.
Representative Contact by Brand

Percent of respondents

UCB’s saving grace may be its positioning of Cimzia for women of childbearing age and women who are pregnant or likely to become
pregnant. A growing percentage of respondents are aware of UCB’s CRIB and CRADLE studies and indicated they are more likely to
prescribe Cimzia as a result of the study findings.

“I would be more likely to prescribe Cimzia to women
of childbearing age than any other biologic or Otezla”

Percent of respondents

Distribution of Statement Agreement

While Cimzia may not be resonating with dermatologists, UCB’s pipeline asset, bimekizumab, a humanized IgG1 monoclonal antibody
which uniquely neutralizes both IL-17A and IL-17F, may find a more receptive audience. Among several late stage products in
development, more than one-third would most like to see bimekizumab approved.
Preferred Pipeline Agent if Limited to Just One
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RealTime Dynamix™ Psoriasis (US) is an independent report series published on a quarterly basis. The series tracks the evolution of
the psoriasis market, provides a deep dive on launch effectiveness, and highlights opportunities for pipeline agents. For more information
contact: info@spherixglobalinsights.com

A growing percentage of dermatologists
indicate that Tremfya is their top choice
among alternate mechanism of action
(AMOA) biologics, for the first time
surpassing combined preference for
the IL-17s, Cosentyx and Taltz.

Percent of respondents

The psoriasis market also continues its shift toward an increase in use of alternative mechanism biologics, with Tremfya enjoying
the most favorable momentum.
Preferred AMOA for the Treatment of Psoriasis: Trended

Since the beginning of the year, there has been a sharp uptick in the use Tremfya as a first-line biologic, largely fueled by a generous
patient assistance program. However, nearly one-third of respondents believe that once Tremfya’s free drug program is over, payers
will not cover patients, which could dent the share gains the brand has recently captured.
Janssen Coverage of Patients
Achieving A Satisfactory Response
After Assistance Program Ends

Percent of respondents

Furthermore, dermatologists perceive Tremfya, Cosentyx, and Taltz to perform similarly on efficacy metrics. Thus, Eli Lilly conducted
a trial for Taltz in patients with genital psoriasis, and while the results were favorable for Taltz, more than a third believe this is an
IL-17 class effect and not brand specific.
Statement Agreements: Percent of Dermatologists Who Agree

“Genital psoriasis is
underreported by patients”

“The IL-17 inhibitors are likely
equally effective at clearing up
genital psoriasis”

Percent of respondents

Similarly, while Novartis has been emphasizing five year efficacy and safety data with Cosentyx, more than half of the respondents
consider the IL-17s to be equivalent on “sustained response.”
Efficacy Metrics: Sustained Response

The psoriasis market is about to get even more crowded with the expected launch of Sun Dermatology’s Ilumya in the coming quarter.
However, the majority of dermatologists are not aware of IIumya’s FDA approval and the brand is expected to have a slow uptake once
it launches.
Percent of Dermatologists
Aware of Ilumya’s FDA
Approval

Percent of Dermatologists
Who Plan to Prescribe Ilumya
Within First 3 Months After It
Becomes Available

Does your team get it? Contact info@spherixglobalinsights.com
or call (484) 879-4284 to find out if you have access to this report.

Psoriasis (US)

OVERVIEW
The Psoriasis (PSO) market continues to grow, driven by the increasing
treatment population and the continued uptake of biologics and advanced
therapies. In particular, the alternative mechanism of action (MOA) agents
have shown rapid growth, with the recent introductions of Eli Lilly’s Taltz,
Janssen’s Tremfya, Novartis’ Cosentyx, and Valeant’s Siliq. Tracking the
interplay of these treatments will be central to the 2018 report series, as well
as assessing the impact of potential new market entrants, including, AbbVie/
Boehringer Ingelheim’s risankizumab, Merck/Sun Pharma's tildrakizumab,
UCB's bimekizumab, and UCB’s Cimzia.

Products Profiled
Commercial Products
AbbVie (Humira), Amgen (Enbrel), Celgene
(Otezla), Eli Lilly (Taltz), Janssen (Remicade,
Stelara, Tremfya), Novartis (Cosentyx), Ortho
Dermatologics/Valeant (Siliq), Sun Pharma
(Ilumya), UCB (Cimzia), Infliximab biosimilars

Pipeline Agents

The RealTime Dynamix™: Psoriasis (US) report series provides a detailed
and timely look at current and future trends in the PSO market and the
effects of the future shifting landscape. The quarterly releases allow for
close monitoring and trending of key performance metrics. In addition to
the fixed trended measures, the report also includes variable content
addressing key current issues updated quarterly. The rapid field-to-insight
turnaround time, highly relevant content, and unparalleled knowledge of
the dermatology market make this an essential tool for companies
competing in the space, as well as those with near-term plans to enter it.

AbbVie/Boehringer Ingelheim (risankizumab),
Amgen (Amgevita), Eli Lilly (mirikizumab),
UCB (bimekizumab)

SAMPLE & METHODOLOGY

Note: a three day embargo is placed on delivery to
non-manufacturers allowing clients rime to digest the
findings before public dissemination

The report is based on an online survey of ~100 US dermatologists and is
fielded on a quarterly basis. Respondents are recruited from the Spherix
Network, a proprietary group of dermatologists in clinical practice meeting
quality screening criteria. Our relationship with this network leads to more
engaged respondents resulting in higher quality output.

KEY QUESTIONS ANSWERED
•
•
•
•
•
•
•
•
•
•

How will the entrance of Taltz and Siliq impact overall IL-17 class share
vs. compete for share with Cosentyx?
Will dermatologists overcome their struggle to differentiate Taltz from
Cosentyx?
What is the impact of the growing IL-17 class on Stelara and anti-TNF
use?
What are the adoption and share trends for Tremfya since the launch
and what products are losing to this new entrant?
What is the profile of the growing Tremfya patient population?
What is the awareness of the pipeline agents in phase III and which of
them are most anticipated to disrupt the current treatment approach?
How is Otezla holding ground against the increasingly competitive
biologics?
How will TNFs hold up with the growing number of alternative MOAs
entering the market?
What are the key barriers for uptake of the newly launched products?
What promotional tactics are being employed for the newly launched
products?

Key Dates
•
•
•
•

Q1
Q2
Q3
Q4

March
June
August
November

Deliverables
•
•
•
•
•

PowerPoint report
Frequency tables & summary statistics
On-site or web-based presentation
Proprietary questions (for purchasers
of the annual series)
Analyst support

Related Reports 2018
•
•
•
•
•
•
•

RealWorld Dynamix™: Biologic/Otezla
New Starts in Psoriasis US
RealWorld Dynamix™: Biologic/Otezla
Switching in Psoriasis US
RealTime Dynamix™: Atopic
Dermatitis US
RealWorld Dynamix™: Biologic/
Dupixent Use in Atopic Dermatitis US
RealTime Dynamix™: Psoriatic
Arthritis US
RealTime Dynamix™: Psoriatic
Arthritis EU
RealWorld Dynamix™: Biologic/Otezla
Switching in Psoriatic Arthritis US

To order or to get more information, please contact
info@spherixglobalinsights.com or call (484) 879-4284

