
RealTime Dynamix™: Psoriasis Q1 2017 

It may have been “A Waltz with Taltz” but it is “Looking Bleak for Siliq”.  Spherix Global Insights 

highlights responses from 100 dermatologists about the evolving treatment patterns for biologics 

and novel small molecules in psoriasis.  Added emphasis is on the recent introduction of two new 

IL-17s, Lilly’s Taltz and Valeant’s Siliq, featuring promotional activity, uptake curves, barriers and 

more.  The next quarterly wave will field in early June.  

 

RealTime Dynamix™: Psoriasis is a quarterly report series providing insights about the evolving PsO market.        

Participating dermatologists are recruited from the Spherix Network, a proprietary panel of more than 600 clinical      

dermatologists.  For more information contact: info@spherixglobalinsights.com 

 

 

More studies evaluating suicidality to 

know if it is a true effect or not.    

Programs to make it easy for       

patients to get Siliq easily, especially 

if they have Medicare. Host          

investigator initiated studies and  

advisory boards and give out sam-

ples to increase use.  

Support           

programs, make it 

more easier to 

obtain coverage. 

 

 

 

Advice for Valeant on the Siliq 

launch focuses on assuring           

dermatologists that the product is 

safe, with particular regard to the 

suicide risks, to distinguish the     

biologic from existing agents, and to 

price the agent competitively and 

work with insurance companies for 

approval. 

 

 Talk about the    

possible suicidal risk 

with numbers. 

With a REMs program needing registration, uptake of Siliq will be slower than that of other brands.  Add 

to this the three-way split on comfort speaking to patients about the suicide warning and the barrier gets 

higher.  A third say a lower price may help, but that is untested. 

 Make it much 

cheaper than  other 

IL-17s since most 

dermatologists will 

shy away from it due 

to risk of suicide. 

I hate to say it, but I would abandon 

this drug if they can not get that 

black box warning off....look what 

happened to Elidel.  The lawsuit 

risk is just too high with it. 
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  Invest In Intelligence That Delivers 

  info@spherixglobalinsights.com 

AbbVie maintains a dominant position as the best manufacturer working in dermatology, despite new      

entrants and new drugs from existing and established companies. 

 
Two-thirds of the biologic-treated patients are on their first line biologic, a space dominated by Humira.        

Second-line preference is a battle ground and as the IL-17’s increasingly challenge Stelara here, it could spell 

trouble for the brand in the near future. 


